
Q. Where did us e adv ertis e the UL E Z  in K ent prior to it c oming  into effec t and after?  
P leas e inc lude ev ery  adv ertis ement y ou us ed. 

T fL  ran a large-s cale multi-channel comprehens ive information campaign targeting both 
private and commercial vehicle owners  in both L ondon and the s urrounding areas  with the 
aim of rais ing awarenes s  about the expans ion of the Ultra L ow E mis s ion Z one. T he 
campaign launched 5 O ctober 2020 giving drivers  over a year to prepare for the expans ion 
on 25 O ct ‘2021. Advertis ing has  continued to run pos t the zone expanding and will continue 
to do s o until March ‘22. 

T he mes s aging explained where and how the expanded UL E Z  will operate, the hours  of 
operation, which vehicles  were affected and the required emis s ions  s tandards , where to 
check a vehicle, and the cos t of the daily charge and how to pay s hould their vehicle not 
meet the required emis s ions  s tandards . T here is  als o detailed information on the T fL  webs ite 
including a downloadable leaflet and maps .  

Whils t mos t of the advertis ing channels  us ed reach drivers  in L ondon, s ome of the lead 
channels  used s uch as  radio, T V  and video on demand as  well as  s pecialis t press  reach a 
wider audience outs ide L ondon, including thos e who live and drive in K ent s uch as  B exley, 
B exleyheath, S idcup and D artford. 

T he following advertis ing and direct marketing channels  were us ed to rais e awarenes s  and 
provide detailed information, reaching drivers  in L ondon and s urrounding areas :  

• R adio - O ur radio adverts  ran on the following s tations : Abs olute R adio, C apital L ondon, 
G old L ondon, Heart L ondon, J azz  F M, K is s  (L ondon and network), L B C , Magic and 
R adio X  L ondon, S unrise and S mooth L ondon. T he airtime has  an overs pill of 25-30 
miles  radius  outs ide of L ondon s ubject to the terrain.  T he radio s tations  cover the s ame 
trans mis s ion area which includes  Wes t K ent up to Maids tone and s outh to R oyal 
T unbridge Wells . T he map below s hows  the radio trans mis s ion area: 
 

  



• T V  and v ideo on demand – F rom 4-24 O ct ’21 an advert explaining where the 
expanded zone would operate, the launch date and how to check your vehicle appeared 
on IT V , C hannel 4, L ondon L ive and video on demand channels . Whils t the airtime was  
predominately aimed at L ondon, IT V  and C hannel 4 airtime has  an overs pill of up to 50 
miles  outs ide of L ondon s ubject to the terrain. S ee below coverage maps . 

IT V  coverage map: 

 

C hannel 4 coverage map: 

 

 
 
 
 
 
 
 
 
 

• R oads ide pos ters  - a pos ter appeared on the R oches ter Way R elief R oad from 6–19 
S eptember 2021. T his  was  part of a wider pos ter campaign in L ondon with adverts  at 
key roads ide locations , on bus  s helters  and large format cros s -track posters  on the tube 
running from O ct ‘20. P os ters  also appeared on the public trans port network.  

 
• S pec ialis t pres s  titles  - adverts  appeared in the following national titles , What Van? 

B us ines s  C ar, F leet World, Van F leet World, Van Us er, E lectrical C ontracting News , 
E lectrical T ime Magaz ine, Heating and P lumbing Monthly, Motorcycle News , What C ar? 



And R oute O ne.    
 

• P an L ondon and reg ional pres s  titles  - adverts  appeared in the E vening S tandard and 
Metro and in the following regional pres s  titles : B arnet B orough T imes , B rent & K ilburn 
T imes , B romley & L ewis ham News  S hopper, B arking & D agenham P os t, C amden New 
J ournal, D ocklands  & E as t L ondon Advertis er, E nfield Independent, G reenwich Info, 
R ichmond T imes , Ilford & Woodford R ecorder, Is lington & Hackney G azette, Is lington 
T ribune, Newham & S tratford R ecorder, S outhwark News , Wands worth & Wimbledon 
T imes , Wes t L ondon G azette, Wharf L ife, K C W T oday, Y our L ocal G uardian. 

 
• S oc ial media and online v ideo – social media adverts  ran on F acebook and Ins tagram 

and online video targeted L ondon drivers  via third party webs ites  providing vis ual clarity 
on the area where the UL E Z  expands  up to.  

 
• G oog le s earc h adv erts  - directed thos e interes ted to the T fL  webs ite for further 

information and to check their vehicle us ing the online vehicle compliance checker.  
 

• D ig ital dis play  adv erts  – including via Waze, a wayfinding navigation app, providing 
information to drivers  of the new expanded boundary and where it operates .  

 
• D ig ital radio – within L ondon targeting “L ondon auto owners ” and priority L ondon 

boroughs  with high levels  of non-compliant vehicles . 

 

In addition to the advertis ing: 
 

• E mails  to the T fL  databas e – we s ent over 5m emails  to cus tomers  regis tered on the 
T fL  database during the period O ct ’20 and O ct ’21.  D uring this  period, c2.5m regis tered 
T fL  cus tomers  who do not have a L ondon P os tcode as s ociated with their T fL  record 
were s ent emails . O f thes e regis tered cus tomers , c.115,000 were cus tomers  with a K ent 
pos tcode on their record. 
 

• E ng ag ement with s tak eholders  in K ent - we offered briefings  to all K ent MP s  in 
cons tituencies  bordering L ondon, and to K ent C ounty C ouncil’s  D irector of H ighways , 
T rans portation and Waste. Meetings  were held with national bodies  including the R AC , 
AA, B ritis h Vehicle R ental and L icens ing As s ociation, B ritish R etail C onfederation, 
National Market T raders  F ederation, the R oyal C ollege of Nurs es , the T UC , and mos t of 
thes e included pieces  on the UL E Z  expans ion in their national and/or regional 
publications . 

• P res s  – A number of pres s  releases  were is s ued during the cours e of the campaign and 
they achieved wides pread coverage. C overage als o appeared in the K ent and D artford 
Mes s enger and on B B C  radio K ent. A  number of articles  appeared in national 
broads heets  s uch as  the F inancial T imes , T he T imes , G uardian and Independent. T here 
were a s eries  of media events  that res ulted in the B B C  and IT V  interviewing the Mayor of 
L ondon about the UL E Z  and it was  dis cuss ed on B B C  L ondon R adio and L B C .  
 



• D VL A  mailing s  -1,068,486 letters  were s ent to regis tered keepers  of non-
compliant vehicles  s een in the zone via the D VL A during J uly, Augus t, S eptember and 
O ctober 2021. T fL  does n’t hold details  of the regis tered keepers , s o we are unable to 
advis e how many of thes e letters  reached drivers  in K ent.  
 

• F ac e to fac e leafleting  - took place for 6-weeks  from S aturday 28 August to F riday 15 
O ctober. T he activity focus s ed on vis iting locations  with high natural footfall e.g. 
s hopping centres  with 80,000 leaflets  dis tributed acros s  22 L ondon boroughs .  
 

• L eaflet door drop - 633,659 leaflets  were dis tributed 11-28 J anuary 2021 to res idents  
living within a 1.1km radius  outs ide the boundary and 1.875km radius  ins ide the 
boundary of the expanded zone. 

• S ig nag e – early warning s ignage was  ins talled at entrances  to the expanded zone 
between J uly and S ept ‘21, explaining the UL E Z  was  coming on 25 O ct 2021. In 
addition, c.130 electronic variable mes s age s igns , on main roads  throughout L ondon 
were us ed to rais e awarenes s  of the s tart date of the s cheme. T hes e appeared two 
weeks  ahead of the zone expanding and remained in place, two weeks  after the 
expans ion. T his  was  followed by permanent s ignage at every entry point along the 
boundary and along key arterial approaches .  

P os t 25 O ct ‘21 advertis ing continued on the radio, digital display and via G oogle s earch as  
well as  pos ters . In addition, c.2m emails  were s ent to regis tered cus tomers  on the T fL  
databas e. In addition, Waze (a wayfinding driving app) provides  information if a des tination 
is  affected by the Ultra L ow E mis s ion Z one.   

 

 


